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Pre-COVID'19 COVID'19 Impact Recovery & Growth

42% CAGR (2022 - 2024)

We are one of the fastest growing destinations with 62%+ 

achieved last year and an expected CAGR of 42% by 2024



Accessibility Connectivity
Diverse 
Offering

Brand 
Building

Distribution

Our YoY Growth has been achieved 

by activating our 5 lever Winning 

Model



Accessibility



Saudi eVisa

65+ 
countries

All types for Individual & Groups

Multi-entry

90
days of stay

Instant 

Visa

105$

WTTC World number 1 Visa 

Portal 2021



Hidden Gems
You can visit in Saudi Arabia today



AlUla Jeddah Diriyah Aseer Red Sea



AlUla
A T T R A C T I O N S

H E G R A E L E P H A N T  R O C K D E S E R T  X

D A D A N M A R A Y A



AlUla
T H I N G S  T O  D O



Jeddah
A T T R A C T I O N S

A L B A L A D Y A C H T  C L U B

K A E C K A E C



Jeddah
T H I N G S  T O  D O



Riyadh
A T T R A C T I O N S

B L V D K A F D

D I R I Y A H E D G E  O F  T H E  W O R L D

S O U Q  A L Z A L

V I A  R I Y A D H



Riyadh
T H I N G S  T O  D O



Aseer
A T T R A C T I O N S

S O U D A H R I J A L  A L M A A

A L  D A B A B  W A L K W A Y A L  Q A T T  A S E E R I  M U S E U M



Aseer
T H I N G S  T O  D O



Jeddah

R E S O R T S

Obhur
Opening in October 2024

Emarald Beach 

Opening in 2025



Red Sea

R E S O R T S

D I R I Y A H



Jeddah 
Season

October to March

October to March
Summer







Future 
Destinations 
&Experiences



Qiddyah



Global Sports 

Tower



NEOM



Red Sea





Brand
Building



Journey You’ve Never 
Imagined

Q4 2022 to Q12023
Messi Discovers Saudi 

Q4 2022 to Q12023

Go Beyond What You Think 
Q4 2023 to Q12024

The Home of Araabia
Soon

SOON



Distribution



Filling Value Chain Gaps

- 65% Willingness to Sell Saudi 

as a destination

- 17 International DMCs launched 

in Saudi And 60+ in the pipeline

Triggering Consideration:

- 400+ Agreements Signed (Co-

ops/BDAs)

Building Knowledge:

- 30 Global Roadshows Activated

- Resulting in 50% of Trade 

Partners having 

Extensive Knowledge of Saudi

Establishing Awareness:

- 40 Global Events Attended

- 95% Awareness of Global Trade 

Partners of Saudi as a 

leisure destination





Accessibility Connectivity
Diverse 
Offering

Brand 
Building

Distribution

Using  our  winning  model  

to Reactivate Russia



Connectivity



Top-12 airline partners delivered 5.3 Million

seats, 48% of the additional capacity in ‘23

11M 16% 3.3M 34% 1.6M 10%34% 1.4

1.4M 40% 1.3M 126%32% 1.3M 17%1.1M

953K 55% 908K 12% 1M New37% 1.1M

Insights

Saudia increased Intl. capacity 

(new: Beijing, Birmingham 

Toronto) - ’24 strategy to shift 

from reach to depth

Emirates capacity growth 

constrained due to limited 

traffic rights (GACA)

Wizz Air operated x23 Saudi 

routes - network maturing

New capacity from Turkish 

Airlines linked to expanded 

traffic rights

Increased connectivity to 

regional airports with flydubai 

and Qatar ( x4 routes each eg 

AlUla)

Air Arabia fastest growing carrier 

on Saudi-Egypt route, operating 

to 11 points in Saudi

34
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Boosting Indirect traffic through conversion based co-
marketing 

Accelerate Charter Flights

Direct Flights

Ongoing activityCompleted

Direct 

Flights

Direct 

Flights

Activating all current available options* to 

connect The Russian traveler to Saudi

Indirect Flights Indirect Flights

Indirect Flights Indirect Flights

5th Freedom Direct Flights

* Working with Civil Aviation to unlock Direct Flights through Top National Carriers



Diverse Offering
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We have mapped out the Hero offerings available today to 

the Russian Traveler relevant segments

SEGMENTS

PREFERRED 

TRAVEL 

INTEREST

Audacious Explorers

• Tier 1: Nature & Adventure

• Tier 2: Culture & Heritage

Immersed  Exotic 

Travelers

• Tier 1: Culture & Heritage

• Tier 2: Sun & Sea

Event 

Enthusiasts

• Tier 1: Events/Sport/Music

• Tier 2: Sun & Sea

Diverse Offerings



Brand
Building



360
Take-over

It is valuable learning to test impact 
of these channels/touchpoints for 

future implementations

Marketing/PR 
Campaigns

B2B Marketing
Endorsements

/Influencers

OOH

Partnerships

On-Ground 
activation

We will accelerate demand through 

360 Marketing Touch Points



Culture & Heritage Sun & Sea Nature & Adventure

Marketing/PR 
Campaigns

launching campaigns to transcend the essence of Saudi 
to inspire and Create Demand by highlighting relevant 
product offering



Marketing/PR 
Campaigns

Building trade’s knowledge of Saudi through the Trade E-
Magazine, for stronger connection and easier access to unlock 
their confidence to sell Saudi as a destination

B2B Marketing

* a B2B campaign that communicates to trade partners creatively on the benefits of partnering up with Saudi as a touristic destination.

• Flights & Rooms

• Articles of Interest

• Products & Promos

• Events & Happenings

• Saudi Tourism News

• STA News

• Meet the STArs

• Useful Tools

• Meet Saudi Partners




